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Teens 
What’s Going On? 



Million Americans  are classified as 

having a substance abuse 

dependence or abuse problem 

11 million are between 12 and 29 

NEARLY 90 PERCENT 

AREN’T GETTING THE HELP 

THEY NEED 

• 90 percent of addictions get their start in teen years 

• Every day almost 4,000 teens 12-17 try an illicit drug for 

the first time 



 
 
 
 

 

Teens (9th to 12th grade)*  

 

• Lifetime Rx Drug abuse: 23% 

• Lifetime Vicodin / OxyContin abuse:15% 

• Lifetime Ritalin / Adderall abuse: 12% 

 

• Near daily Marijuana use (20+ times in past month): 7% 

 

• Binge drinking (had 5+ drinks in a row within past 2 

weeks): 25% 

  

 

 

 

 

 

 

 

 
*Source: Partnership Attitude Tracking Study, 2013 

 

Teens – What’s Going On?  
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Above the Influence 
National teen-targeted effort 



 
 
 
 

• Above the Influence (ATI) was launched in 2005 as a 

partnership between the White House Office of National 

Drug Control Policy (ONDCP) and The Partnership  

 

• ATI received $120 million in federal funding to support 

national media efforts in 2005. ATI at this time was a 

public/private initiative aimed at preventing and reducing 

teen drug use through media (utilizing broadcast, print, 

OOH, digital, radio, and PR) 

 

• Since 2012, the campaign has been a collaborative effort of 

the advertising and media industries, which have generously 

contributed millions of dollars worth of creative time, talent, 

and media inventory 

 

• The Partnership for Drug-Free Kids assumed full ownership 

of the campaign in May 2014 

 

• Community partnerships are vital to sustain the program 

and to reach teens where they are today 

Above the Influence – Campaign Background 



 
 
 
 

Above the Influence – “Transformation” 



• A generation of teens and young adults recognize 

Above the Influence as a symbol of individual 

expression and positive choices 

 

• Teens who reject the outdated scare tactics of another 

era welcome Above the Influence’s understanding 

and empowering tone 

 

• A following of engaged and passionate teens – nearly 

two million strong – embrace and help share our 

message  
 

 
 
 

Above the Influence - A Trusted & Familiar Teen Brand 



 
 
 
 

Above the Influence - A Trusted & Familiar Teen Brand 



• Teens who are aware of Above the Influence have stronger  

anti-drug beliefs 

 

• These beliefs are strengthened further when teens 

engage with the brand (web visits, local events, participation 

in social media) 

 

• Organically, teens have moved the Above the Influence 

message beyond the scope of drug and alcohol abuse 

prevention: 

• 66 percent of teens surveyed feel it addresses any 

negative influence 

• 48 percent feel it specifically tackles self-esteem  

• 35 percent feel it could apply to bullying, self-harm or 

body image issues 

 
 

 

Above the Influence - Changing Attitudes & Behavior 



Above the Influence 
Program Goals and Delivery 



 

Our hope is that all teens are able to recognize and aspire to 

stand up to negative pressures.  

 

ATI raises awareness and offers relevant resources that can 

help teens, with the support of adults who value them, have 

the confidence to make better decisions for their future, and 

become active participants in their environments.  
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Above the Influence - Mission Statement 

 



 

Above the Influence aims to empower teens (12-17) with the 

necessary intellectual, social and emotional skills to avoid 

negative influences and reclaim the opportunity to invest in their 

own futures by: 

 

1. Building a positive identity and stronger sense of self 

2. Providing trusted, credible information to help teens make 

more informed and healthier decisions  

3. Connecting teens with their peers on a national level and 

encouraging them to take action in their own communities to 

change their social and physical environment 
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Above the Influence - Program Goals 

 



 
 
 
 

Above the Influence – Program Snapshot 

Source Lives Reached 

National Media PSAs have aired on:10 Cable 

Stations, Fox Network,186 Local 

Markets on 300 local stations 

  

Facebook 1.8m 

Twitter, Tumblr, Instagram 26,000 

Community Programs 8,400 

Independent studies have shown Above the Influence to 

be effective in reducing teen drug use 
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National Messaging Plus Local Participation  

ATI national brand drives local interest 

Local efforts drive brand engagement 



Above the Influence – Program In Action 



Above the Influence 
Resources 



 
 
 
 

Above the Influence –  “Made By Me” 

Above the Influence –  “Made By Me” 



 
 
 
 

Above the Influence – “Mouth” 



 

 
 

Above the Influence – New Toolkit 

 
Download the toolkit on: www.atipartnerships.com 

 
 

The new Above the Influence Toolkit enhances the existing ATI program 

and includes activities that can be used with youth 12-17 years old 

across a variety of community settings to boost confidence, and prevent 

risk-taking behaviors, including alcohol and drug-abuse. 

 

 

http://partners.atipartnerships.com/2014/10/new-above-the-influence-toolkit/


The activities in the Above the Influence Toolkit: 

 

1. Help teens manage and deal with stress by identifying the 

pressures around them, 

2. Equip teens with skills to avoid negative influences and 

make healthier choices for themselves through role playing 

and real life discussions 

3. Help teens connect and help each other by offering tips 

and activities to practice effective communication and 

listening skills 

 

 

 

 

 

 

 

 
Facilitation tips are provided within the guide, and sessions can be customized 

according to the interests and needs of individual communities.  

 
 

Above the Influence – New Toolkit 



This turn-key toolkit has a flexible Facilitator Guide with skill-building 

exercises about how to identify, handle and help friends through relatively 

normative teen stressors. Teen Activity Sheets are also included, and 

adults or peer-mentors can easily integrate some or all of the new 

activities in existing school, community group and faith-based programs.  

 

 

Above the Influence –  New Toolkit 



During focus group testing, teens acknowledged that they and their peers 

sometimes succumb to less-healthy ways of coping, including numbing 

their feelings with drugs, alcohol, over-eating, avoiding responsibilities 

and sleeping excessively.  

 

 

 

 

 

 

Above the Influence –  Focus Group Testing 

*Peer to peer help was seen as both the 

most accessible and the most credible 
source for regular support.  



A 10-minute video entitled Not Prescribed and accompanying 

discussion guide are key features of the toolkit. The video depicts 

real life stories of four families impacted by medicine abuse.  

Above the Influence –  “Not Prescribed” 



Above the Influence –  “Not Prescribed” 

Teens asked for tips on how to manage stress in healthy ways; 

and when and how to ask for support from a friend or trusted adult.   
 



Digital 
Education 

(website/social/videos) 

Schools  
(adult facilitated/ 

peer-led) 

Community 
(adult facilitated/ 

peer-led) 

ATI Brand Messaging 

Above the Influence –  Toolkit Rollout 

ATI fosters the emotional and social well-being of a teen, making 

them less likely to engage in behaviors that can be considered 

experimental and risky: through Digital Education, School- Based 

Activities, and Community Involvement. 

 
 



Thank You! 

Sabrina Lee Sanchez 

Assistant Director, Community Outreach & Programs 

sabrina_sanchez@drugfree.org 

 

Avery Miller 

Advertising and Media Relations Manager 

avery_miller@drugfree.org  
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